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GAME Mission and Vision 
The Global Alliance for Medical Education (GAME) is a not-for-profit organization that 

promotes lifelong learning to healthcare professionals interested in activities around 

the world, including, but not limited to continuing education (CE), continuing medical 

education (CME), and continuing professional development (CPD), and by fostering 

programs, standards, and partnerships, leading to quality care for patients and 

communities. 

 

VISION STATEMENT 
To shape the Future of Lifelong Learning in Healthcare world-wide 

 

MISSION STATEMENT 
GAME achieves its vision by: 

• Engaging global leaders of all stakeholder groups that benefit from lifelong learning 
in healthcare 

• Pioneering future practices to shape knowledge translation in Lifelong Learning 

• Addressing barriers and developing solutions for collaboration in lifelong learning 

 

ORGANIZATION CULTURE 
Our core values are inclusivity, credibility, integrity and transparency 

 
 
Please feel free to visit the GAME website for more information:  
 
www.GAMEcme.org 
 
 
 
Last updated: 25 May 2022 
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GAME Leadership 2021 – 2022 
 
 
PRESIDENT 
Celeste Kolanko, MEd 
Managing Director, Liberum IME 
United Kingdom 
 
EXECUTIVE DIRECTOR 
Dale Kummerle, PharmD 
Independent Consultant 
USA 
 
TREASURER 
Dean Beals 
President & CEO 
DKBMed  
USA 
 
SECRETARY 
Julie-Lyn Noel, MD, MBA 
EUROSPINE 
The Spine Society of Europe 
Switzerland 
 
COMMUNICATIONS 
COMMITTEE CHAIR 
Leigh Van Wyk 
Associate Director 
Ogilvy Healthworld  
United Kingdom 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
PRESIDENT-ELECT 
Eva Thalmann, PhD 
Janssen Pharmaceuticals 
Austria 
 
PAST PRESIDENT - ACTING 
Jur Koksma, PhD 
Assistant Professor,  
Radboud University Medical Center 
 
EDUCATION COMMITTEE 
CHAIR 
Samar Aboulsoud, MD, PhD 
Associate Professor, Cairo University 
Egypt 
 
FUTURIST AND INNOVATIONS 
COMMITTEE CO-CHAIRS 
Suzanne Murray 
CEO and Founder, AXDEV 
Canada 
 
Celine Carrera 
Education Director, EIT Health 
Germany 
 
MEMBERSHIP COMMITTEE 
CHAIR 
Kirk Lanzone Terry 
Director of Education and Operations, 
SmithBucklin 
USA 
 
REGIONAL MEETINGS CHAIR 
Vaibhav Srivastava 
Managing Director 
Insignia Learning India and Middle East 
India, UAE 
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Sponsorship Packages 
 
2022 GAME Futurist Forum - Where Innovation is at the 
forefront! 
 
GAME has run two previous Futurist Forums.  Planning started in 2018 for the inaugural 2-
day Futurist Forum, which took place live in Budapest, Hungary in October 2019.  The 
specific development process used in educational design of this Futurist Forum was 
published in JECME, which also included the findings of the experts and attendees.   
The Futurist and Innovation Committee of GAME, with the COVID pandemic in full swing, 
developed the totally virtual 2nd Futurist Forum, which occurred in May 2021. With a 50% 
increase in attendance, there remains a lot of interest in the future of medical education.  
The second forum included a discussion on potential solutions to identified trends and 
challenges, and these discussions and solutions have directed the educational design for 
the 2022 Futurist Forum. 
 
The future of lifelong learning (LLL) in healthcare is important to our organization; efforts to 
understand the trends are continuously ongoing by many professionals and organizations 
globally. The first two Futurist Forums sought to identify and understand the most important 
trends and even identified potential solutions. The purpose of the 2022 Futurist Forum is to 
explore and implement the previously identified solutions in regional “Innovathon” teams 
(described below).  As the world returns to the possibility of live meetings, a hybrid 
instructional design will be utilized for maximum impact, flexibility, and engagement, with 
regional teams working independently and then coming together to share their work and 
findings. 
 
As mentioned, the findings from the first Futurist Forum have been published in JECME and 
are, along with the draft manuscript of the 2nd Futurist Forum, the foundation of the themes 
and solutions that will be implemented in the “Innovathon”. A high-level summary of these 
publications will be presented to the Innovathon teams as a part of their orientation. The key 
themes of the 2nd Futurist Forum (Futurist Mindset, Technology and Human Touch, and non-
traditional collaborations) provided many interesting perspectives from around the globe and 
how they may or may not impact lifelong learning in healthcare. 
 
Instructional Design Framework 
While the approach taken for the 2022 Futurist Forum is still in full development, it will focus 
around a learner’s journey, beginning with reengaging the learners with the skill of the 
futurist mindset.  The learners will be encouraged to sign up as teams for a 6 month 
“Innovathon” based in their region of the world.  Based on the idea of a hackathon, regional 
teams, led by a member of the Futurist and Innovations Committee, will engage each other 
over a six-month period on selected themes/solutions that resulted from discussion of the 
previous Forums.  Team and trust building for implementation of these Innovathon teams 
will start at the in-person Futurist Forum on October 14-15, 2022. 
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The current environment for lifelong learning in healthcare has changed dramatically over 
the last two years (2020 – 2021), impacted by the global pandemic.  Trends identified during 
the first Futurist Forum (and published in the manuscript) were accelerated significantly, as 
institutions and organizations moved to address the needs of learners during a period where 
social distancing and quarantine necessitated by COVID-19 canceled most live meetings.  
Virtual meetings via technological platforms became the norm immediately, vis-a-vis the 
prior 5 to 10 years.  Analysis of the virtual meetings showed a significant increase in 
attendance, particularly by learners in other regions and whom may not have attended due 
to cost, travel, and/or time requirements.  We believe, though, that the world is forever 
changed and we cannot move back to only live meetings if we want to advance lifelong 
learning in healthcare.  We look to understand innovation in this new reality from the 
learner’s perspective through brainstorming.  What does innovation mean to them, how do 
they innovate, and what is the most innovative educational activity in which they have 
participated?  Lastly, we want to show how these solutions can accelerate trends for the 
betterment of lifelong learning in healthcare. 
 
Impact/relevance to the advancement of the field of CME/CPD 
Exploring and addressing future trends in lifelong learning in healthcare will help learners 
develop a futurist mindset and ease the fear of the change that is likely to occur over the 
next 10 years.  Demonstration projects like the Innovathon will help accelerate solutions to 
identified barriers to change and improve overall outcomes in learning and healthcare.  
Professionals in Healthcare are notorious for a wait and see attitude, but we believe it is the 
responsibility of the professionals educating healthcare learners to assist in 
acknowledgment of future trends and subsequent embracing of the change with concrete 
solutions. 
 
Timeline of the 2022 Futurist Forum (see graphic next page) 
 

Activity Launch Date 

The GAME Futurist Forum Social Learning and CoP 
(Continuous) 

Ongoing now 

GAME 2022 Futurist Forum Meeting (2-days) 

In-Person in Montreal, Canada. Innovathon 
Orientation and team building starts 

October 14-15, 2022 

GAME 2022 Futurist Forum Regional Innovathon 
meetings (Virtual) 

November 2022 through 
March 2023 

GAME 2023 Virtual Meeting – Presentations from the 
Innovation Implementations  

May 2023 

 
While GAME is planning on having a Hybrid forum, with an in-person component in October 
2022, we reserve the right to move the Futurist Forum to a fully virtual or Blended program. 
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Oct. 14-15, 2022 Nov. 2022 Jan. 2023 March 2023 May 2023

Futurist Forum Innovathon

Montreal
Futurist
Forum

Virtual Regional Team Meetings Virtual Presentations Webinar
& award for best project(s)
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PLATINUM SPONSOR PACKAGE: $25,000 
Recognition Includes: 

• Display of your company logo and a link to your website on the home page of the 
GAME website, gamecme.org, and on the GAMEFuturistForum.com website. 

• Recognition as a Platinum Sponsor of the 2022 Game Futurist Forum on the 
GAME website and in printed meeting materials used at the live meeting 

• GAME announcement distributed via e-mail and social media communicating 
your company’s sponsorship to the full membership and other GAME followers 

• Recognition during the 2022 GAME Futurist Forum 

Benefits Include*: 

• STILL AVAILABLE: Opportunity to host dinner during the Futurist 
Forum and meet with the GAME Board and Futurist Forum experts** 

• Seven (7) complimentary Futurist Forum registrations 

• Virtual Exhibit available via Notified Event Platform 

• Opportunity to distribute a one-page flyer to all forum attendees 

• Includes sponsorship of Futurist Forum bag 

 

* GAME will work with you to determine which benefits you would utilize 

** Expenses for the dinner are not included in the sponsorship amount; first come, first-
served, still available. 

GOLD SPONSOR PACKAGE: $15,000 
Recognition Includes: 

• Display of your company logo and a link to your website on the homepage of the 
GAME website, gamecme.org, and on the GAMEFuturistForum.com website. 

• Recognition as a Gold Sponsor of the 2022 Game Futurist Forum on the GAME 
website and in printed materials used at the live meeting 

• GAME announcement distributed via e-mail and social media communicating 
your company’s sponsorship to the full membership and other GAME account 
followers 

Benefits Include: 

• Five (5) complimentary Futurist Forum registrations 

• Virtual exhibit space within the Notified Event Platform 

http://www.gamecme.org/
http://www.gamecme.org/
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• Opportunity to distribute a one-page flyer to all forum attendees 

• Includes sponsorship of Futurist Forum bag 

SILVER SPONSORSHIP: $10,000 
Recognition Includes: 

• Display of your company logo and a link to your website on the homepage of the 
GAME website, gamecme.org, and on the GAMEFuturistForum.com website. 

• Recognition as a Silver Sponsor of the 2022 Game Futurist Forum on the GAME 
website and in printed materials used at the live meeting 

• GAME announcement distributed via e-mail and social media communicating 
your company’s sponsorship to the full membership and other GAME account 
followers 

Benefits Include: 

• Three (3) complimentary Futurist Forum registrations 

• Virtual exhibit space within the Notified Event Platform 

• Opportunity to distribute a Half-page flyer to all forum attendees 

BRONZE SPONSORSHIP – $5000 
Recognition Includes: 

• Display of your company logo on the homepage of the GAME website, 
gamecme.org, and on the GAMEFuturistForum.com website. 

• Recognition as a Bronze Sponsor of the 2022 Game Futurist Forum on the 
GAME website and in printed materials used at the live meeting 

• GAME announcement distributed via e-mail and social media communicating 
your company’s sponsorship to the full membership and other GAME account 
followers 

Benefits Include: 

• Two (2) complimentary Futurist Forum registrations 

• Virtual exhibit space within the Notified Event Platform 
 
 
 
 
 

http://www.gamecme.org/
http://www.gamecme.org/
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GENERAL SPONSORSHIP - $2000 (level 1) and $1,000 (level 2) 
Recognition Includes: 

• Display of your company logo on the homepage of the GAME website, 
gamecme.org, and on the GAMEFuturistForum.com website. 

• Recognition as a General Sponsor of the 2022 Game Futurist Forum on the 
GAME website and in printed materials used at the live meeting 

Benefits Include: 

• One (1) complimentary Futurist Forum registration 

• Virtual exhibit space within the Notified Event Platform 
 

ATTENDEE WIFI SPONSORSHIP: $4,500 
• Customizable network name and access password for sponsorship recognition 

• Announcement in program book to include customized network name, password, 
and logo 

• Dedicated signage in forum space including customized network name, 
password* and logo 

• Wi-Fi information cards with company logo distributed to all attendees 
*Passwords may not contain product names; Company names are acceptable 

  

http://www.gamecme.org/
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SPONSORSHIP - FUTURIST FORUM “INNOVATHON” TEAM: $5,000 per 
team (multiple teams will take part) 

• Hosting of one 2022 Futurist Forum Innovathon regional team. 

• Display of your company logo as sponsor of one of the Innovathon teams, via 
online, social media and in print for the live conference. 

• Two (2) complimentary registrations for the 2022 live Futurist Forum Event 
• Display of your company logo and a link to your website on the homepage of the 

GAME website, www.gamecme.org and on the GAMEFuturistForum.com website. 
 

REFRESHMENT BREAK – at In-Person GAME 2022 FUTURIST FORUM in 
Montreal, Canada: $3,500.00 – Three (3) remaining. 

• Signage including sponsor’s logo placed at the food & beverage station during a 
break 

• One (1) complimentary registration for the 2022 live Futurist Forum Event in 
Montreal, Canada 

• Recognition as a sponsor on all forum break signage and printed material 

• Company logo and website hyperlinked on the GAME website, www.gamecme.org 
and on GAMEFuturistForum.com. 

 

LANYARDS: $2,000 – Still Available 
• Sponsor’s logo featured on lanyards that will be distributed to all 

attendees with their name badges 

• Recognition as a sponsor in the forum marketing and on all forum signage 

 
PENS - $1000.00 – Still Available 

• One (1) complimentary registration for the 2022 in-person Futurist Forum Event in 
Montreal, Canada 

• Recognition as a sponsor in the forum marketing and on all forum signage 

• Company logo and website hyperlinked on the GAME website, www.gamecme.org 
and on GAMEFuturistForum.com. 
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To further discuss conference support opportunities, or to secure 
your sponsorship, please contact: 
 
Dale Kummerle, PharmD 
Executive Director 
Tel: +1 609-903-4087 
Email: info@gamecme.org 
 
 
Important Deadlines 
Initial Agreement: Supporters showing interest must commit in writing by selecting their 
level of support via email to Dale Kummerle (info@gamecme.org).  Supporters will receive a 
Sponsor/Exhibit form to complete. Upon return of the completed form, the Letter of 
Agreement will be processed for signature. All signed agreements are final. 
 
Payment: Invoices are generated upon receipt of the fully-executed Letter of Agreement 
with payment due 45 days from the date of the signed Letter of Agreement. Please include a 
copy of the invoice and/or purchase order with payment. 
 
Remit check payment to: 
Global Alliance for Medical Education 
c/o: Dean Beals, Treasurer 
122 W 26TH ST Suite 1100 
New York, New York 
10001-6867, United States 

To secure your sponsorship, you must email info@gamecme.org to 
complete a letter of agreement. 

 

Remit ACH (wire transfer) payment to: 
International Wire Transfer information: 

Chase Bank (Chase Bank, 270 Park Avenue, New York, 
NY 10017, USA) 

Swift Code: CHASUS33; Account Number: 357177572; 
Routing Number: 021000021 

mailto:info@gamecme.org
mailto:info@gamecme.org
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Exhibitor Terms and Conditions 
 

1. Exhibit Space 
GAME shall provide virtual exhibit space on the Notified Event Platform.  The exhibit 

space can include downloadable information and company representatives may be 

present if desired. 

2. Waiver/Indemnity 
The exhibitor space shall be undertaken at the company’s own risk. GAME, its officers, 

agents, and employees shall not be liable for any claims, damages, injuries, actions, or 

causes of actions whatsoever, to the company, or to the company’s property, or to the 

executors, heirs, or assigns of the employees or agents of the company, arising out of or 

connected with the use of the exhibitor space. 

The company shall take no action against the GAME, its officers, agents, or 

employees for any cause of action related to the use of this exhibitor space. The 

company shall indemnify, defend, and hold harmless GAME officers and employees 

and shall defend same against and hold harmless from any allegations, claims, 

actions, suits, loss, damages, fines, penalties and costs (including, but not limited to, 

attorneys’ fees) arising out of or relating to the use of the exhibit space. If any 

settlement requires an affirmative obligation of, results in any ongoing liability to, or 

prejudices or detrimentally impacts GAME in any way, then such settlement shall 

require GAME’s prior written consent. GAME may elect to have its own counsel in 

attendance at all proceedings. 

3. No Warranty 
GAME makes no other warranty, express or implied, with respect to the exhibit space, 

including without limitation, warranties of merchantability, of fitness for a particular purpose 

or use or title. 
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Further, GAME does not make any warranty for any third party related to, without 

limitation, the site or the exhibit space. 

4. Force Majeure 
Neither party will be liable for any delay in performance hereunder if such delay is due to 

causes beyond the reasonable control of such party. Such causes will include, without 

limitation, fires, floods, strikes or other labor disputes, war, criminal disturbances, power 

failure, acts of God, and restrictions imposed by any governmental agency, for any 

reason, including COVID-19 travel bans. In the event such delay or nonperformance 

extends beyond thirty (30) days, either party may, at its option, cancel any portion of this 

agreement and/or extend any date upon which any performance is due. Neither party 

will assess any damages against the delaying party in such event. 

 
5. Publicity and Use of Name 
The company shall not use the name, likeness or trademarks of the GAME for any reason, 

including but not limited to advertising, marketing, media communications or endorsement 

purposes without the prior written consent of the GAME for each use. 

 
6. Refund Policy 
GAME shall not refund any fees paid if the company cancels or does not use the exhibit 
space. 
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